At Pulse, we go beyond connecting brands with the world’s top content creators by providing an in-depth and holistic influencer marketing integration. From social strategy, creative campaign design, and influencer sourcing to execution and analytics reporting, we ensure that our clients realize the full potential of influencer marketing. As each of our clients is unique, we tailor our process to the specific objective at hand. Whether that includes scouting micro-influencers in Dallas, Texas, or planning and executing a large-scale ambassador program across Europe, Pulse is equipped to make our clients’ goals our mission.
· one of the biggest marketing influencer agencies
Clients:
L’Oreal
Cartier
LVMH
Gucci

· talk about summer and fashion week influencer event activations?


Market trends:
· influencers tagging your products directly on their photos – creates an easier and more convenient shopping experience for users
· video with influencers using products 



About us 

This quiet English brand has a global presence but remains a London based family owned business, driven by its original founder and creative heart Frank Sawkins. Frank established his luxurious bathing concept from his design studio at number 88 Jermyn St. in 1980, subsequently giving the fledgeling company’s first fragrance its name. Since that time a comprehensive range of fine men’s fragrances, accessories, lavish shaving gift sets and exquisite leather goods have been developed, permitting for luxurious bathing at its best.

· certain brand of Englishness which emanates from the heritage and tradition of historic Jermyn Street.

Strategy:

· working nano / micro influencers to increase awareness and engament – higher level of engagement as their content is seen more authentic, they are more trusted
· examples of influencers: Igee Okafor, Dimitris kolonas

· partnerships with similarly positioned brands in non-competitive sectors such as Budd shirt makers
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· Mr Porter - £50 gift card basis with influencers, now will start working with Pulse
· current focus: fashion/beauty with London based hotel fitness companies (savoy hotel, London edition
· eg. Belmond express on IG

Events based on influencer experience/s (trying products etc.)

2 types of scheme:
· monthly based – brand ambassadorship (£10,000 / 15,000 pm)
· campaign basis – budget changes depending on campaign type, client scale etc


Pulse focuses on influencer’s events/ campaigns or create/push content (video included) 

Main channels:
· Instagram
· Youtube
· Facebook
